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Abstract

This study aims to examine the factors influencing consumers’ purchasing decisions

of Ban Klang indigo-dyed silk, a cultural product in Sakon Nakhon Province. It employed a
mixed-methods approach, collecting quantitative data from 100 questionnaires and qualitative
data through in-depth interviews with 15 key informants knowledgeable or involved with the
product.

The quantitative results revealed that: 1) consumers in Sakon Nakhon primarily purchase
silk products for significant occasions such as weddings, as well as for gifts and souvenirs; 2) the
major factors affecting consumers’ purchasing decisions include product quality, distinctive pat-
terns, natural dye colors, and weaving craftsmanship. Additional factors influencing purchase deci-
sions encompass product attributes, marketing strategies, cultural and commmunity influences, and
distribution channels—with Facebook and online media being the most important.

Moreover, the findings emphasize that Ban Klang indigo-dyed silk has a unique iden-
tity characterized by its patterns, colors, and traditional production methods. This cultural
uniqueness offers strong potential for development in the contemporary market, particularly if
systematic efforts are made in product design innovation, brand building, and organized online
marketing.
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